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Senior manufacturing-applications engineer Jack 
Quitter (left) instructs UConn materials science- 
engineering major-intern Jonathan Rasimas how to 
use the Optomec additive manufacturing machine at 
the Connecticut Center for Advanced Technology. 
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Hartford was the first — and remains the only — 
Connecticut municipality to put solar on a closed 
landfill, although it had to do it without the benefit 
of virtual net metering. David Bodendorf, senior 
environmental engineer for landfill operator 
Materials Innovation & Recycling Authority, 
helped oversee the array’s construction. 
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innovate paths to a youthful workforce 


at how the private sector is preparing the next-generation workforce. 


T his week, HBJ resumes its aging workforce series, “Connecticut’s Silver Tsunami,” with a look 


As Connecticut grays, employers are using disparate approaches to leverage Baby 
Boomers’ wisdom and experience to groom a younger talent pipeline that will be all the more 
important for the state’s economic competiveness. PG. 12 

Meantime, over the next three ensuing weeks, HBJ will explore how Connecticut’s aging 
workforce is dramatically changing the healthcare industry, impacting state finances, and 





generating business opportunities for a host of industries and professions. 


olar Blockage 


Law prevents cities from building large solar arrays 


By Brad Kane 
bkane@HartfordBusiness.com 
onnecticut’s attempts to create a self- 
C sustaining clean energy industry that 
no longer needs government subsidies 
are being undercut by the state’s own laws, sti- 
fling millions of dollars in potential projects. 
The latest snag has to do with virtual net 
metering (VNM), a subsidy-free program 
created in 2013 that allows certain utility 


ratepayers — cities, towns, farms and state- 
owned property — to offset the costs of a 
solar system by building larger arrays and 
sharing or selling the power to neighboring 
properties. Municipalities around the state 
have proposed 15 megawatts in solar projects 
under the program, all on closed landfills. 
Those projects, however, might never 
come to fruition because the state VNM law 


Continued on page 14 
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This week Hartford Business Journal sits down with 
mayoral candidate Giselle Jacobs, a community 
activist who wants to focus on jobs, crime and 
education to help the underserved. PG. 3 
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Beating Breast Cancer 


Find out how one former UConn incubator company 
is trying to reshape breast cancer care with a 
diagnostics test that can predict a patient’s response 
to a particular cancer treatment. PG. 8 
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Saint francis is now 
cioser to free. 


Today, thousands of people are cancer free because of Smilow Cancer Hospital’s commitment to bringing 





the world closer to free. Now one of the country’s best cancer hospitals is teaming up with the outstanding 
clinicians at Saint Francis Hospital to bring you Smilow Cancer Hospital at Saint Francis. Some of the 
country’s leading cancer specialists are working together to deliver today’s most advanced, most targeted 
treatments, including a wide range of clinical trials. And together they are providing a more patient-focused 
quality of care, SO you can recover faster, grow stronger and live your life closer to free. Learn more at 
closertofree.com. 


SMILOW CANCER HOsPITAL 
YALE-NEW HAVEN 


AT SAINT FRANCIS 


WY 








Smilow Cancer Hospital at Saint Francis 
114 Woodland Street, Hartford, CT 06105 
For more information call 860-714-4680 or visit closertofree.com. 
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MAVRALT pace Jacobs focuses on jobs, crime, 
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By John Stearns 


jstearns@HartfordBusiness.com 


iselle Jacobs knows hardship. She was 
( ateen mom, has been homeless and bat- 

tered, lost ason to a genetic disorder, and 
saw her oldest child jailed. 

But the 50-year-old community advocate has 
rebounded to run her own cleaning business, 
buy ahome and see a child through college. She 
knows she may not be the typical mayoral can- 
didate, but she speaks openly about her past to 
give hope to others who may be struggling. 

“I connect more with the underserved, 
with the underdog, those of us who know 
what it’s like to suffer,” Jacobs said. 

She would like to see more focus put back 
on traditional families. Among her advocacies, 
Jacobs founded Children of Color Organiza- 
tion Inc. (COCO) in 2009 as asupport group for 
children and families of incarcerated parents 
trying to break the cycle of familial incarcera- 
tion. She no longer runs it but remains involved 
helping families in need. 

After talking with community leaders 
whom she felt would make good mayoral can- 
didates, but who chose not to run, some of 
those people instead encouraged her to run, 
Jacobs said, explaining her decision. 

Jacobs is currently the owner/operator of 
Sister Soldier LLC. The name reflects her Army 
service from 1985-88. Sister Soldier, with a rent- 
ed office above astrip center at 248 Farmington 
Ave., started as a lead and asbestos inspection 
service in 2012, but she transitioned it to clean- 
ing last year, doing commercial janitorial, resi- 
dential housekeeping and construction cleanup. 

Born and raised in Hartford, Jacobs was 
already a mother when she graduated Hart- 
ford Public High in 1983. She chose the military 
over college, but took some college classes and 
educated herself the best she could with her 
limited resources. 

Before starting COCO, she had been 
assistant executive director for the Minority 
Construction Council in the city of Hartford. 
Earlier experience included several years as 
an administrative assistant and target bal- 
ance analyst in the banking industry. She also 
worked for several community organizations. 


How would you assess Hartford’s current 
economy? What are your top two economic 
development initiatives to improve the city? 


education to imp 


u 


Pverlle Facote , 

{ 

{ 

{ 


Certluate of Completion g 
& 


bay 





Re, 
Cy be 
arg te 


ey... 


i ee 


- 


Hd fH 





N 


aig 
Ay 


, 


Giselle Jacobs has overcome many obstacles in her life, so she’s running for mayor to represent Hartford’s underserved. 


I’m speaking from a mother’s perspective 
and from an advocate’s and business owner’s 
perspective: it sucks. The economy sucks. 

I returned [to Hartford] in January of 2008 
[after a couple years in Boston], and I was unable 
to find work despite the fact that I was employ- 
able, despite the fact that I didn’t have a felony. 

However, I saw hundreds of individuals 
come into my city daily, Monday through Fri- 
day, work, get paid on Friday and leave. That 
was bothersome. 


Of course, jobs would be at the top of my 
economic development agenda. I know what 
the struggle was like for me, being a single 
parent, not getting work, having an honor stu- 
dent attending Weaver High and not even able 
to, at times, buy him school clothes because 
of the economy. So, yes, jobs, employment for 
the people who live here. 

Reducing crime would also be a priority. It 
would be the crime and it would be jobs and I 
believe with jobs, crime is reduced. 


SNYVALS NHOP | OLO 


rove economy 


What can be done to reduce the 74.29 
mill property tax rate that businesses are 
subjected to? 

My limited understanding of how the mill 
rate works is that the more taxes that are being 
paid here in Hartford, then the mill rate lessens. 
So I could see us having conversations on how to 
go about assisting others from our community in 
becoming entrepreneurs and business owners. 


With multiple transportation projects 
in various stages of completion, what is 
your long-term plan for how people will 
move to, from and around Hartford? 

CTfastrak is the bomb, I’m really happy that 
came about. I have contracts in New Britain, 
so, yes, I love the fastrak. The rails, I travel a 
lot, so if I was able to catch a rail from here 
to New Haven, even New York or Springfield, I 
would love to be able to have discussions about 
those types of initiatives continuing. Also, I 
have a 10 year-old son, we're always going bike 
riding. Wouldn't it be nice if we had bike trails 
that took us out of our environment into other 
elements so that my son can see that there’s a 
bigger picture than just Hartford. 


How will you grow the momentum in 
downtown brought by the new housing 
developments and projects like Front 
Street? 

It’s a great idea that UConn will bring in 
some young blood. I would like to see us get to 
a point where we're able to continue with the 
development, bringing in more retail stores. 
To be honest with you, there’s no place [near 
Front Street] right now that I could afford to 
shop or eat at. So to build more momentum, I 
would like to see affordable retail stores that 
would attract everyone. I would like to see 
more affordable restaurants because I love 
to eat and I love to go out to eat, but when 
I’m looking for someplace to go right now, I 
have to look for something within my means. 
I would like to see more restaurants and retail 
shops that are affordable for all. That would 
attract all levels of individuals from all levels 
of economic stature. 

How we build more momentum is also by 
having affordable housing. 


What’s your opinion on the Downtown 
North development, including the new 
baseball stadium? How would you improve 
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New England Mechanical 


SERVICE SOLUTIONS. ..ONE SOURCE 


Only one company can build, power, protect, and maintain the critical systems 
in virtually every type of facility. Our clients trust us to deliver end-to-end facilities 
solutions, so they can focus on their core business. 


Preventive Maintenance Programs 
Onsite Operations & Maintenance 
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Co Mayoral Race 2015 


or leverage the development? 

It’s obvious that Downtown North is being 
developed, and that’s an awesome thing. As it 
relates to the baseball stadium, ’m somewhat 
concerned as to the process and the commu- 
nity not being more involved in the process, but 
as it stands now, it’s happening. 

I’m more of asolutions-oriented person, so I 
think we need to get past how it came about and 
get more into what are we going to do now to 
make sure that it works and it works for every- 
one to lessen the concerns of the community 
who feel as though it will be the individuals who 
live here working concessions and those who 
don't working more in the managerial positions. 

I wouldn't look to improve the development 
myself. I would look for the community’s input 
as to how do we improve it and how do we 
move forward. I don’t believe a mayor should 
operate in a vacuum. I believe we should look 





Tne Book 
is Back. 


to other individuals, whether it be seniors or 
business owners who are already operating 
there, coming together, collaborating, we need 
to do more of that. 


What must Hartford do to attract more 
businesses? 

First we need to make sure that the busi- 
nesses we already have here are doing well. 

I would also like to see more support for 
Hartford residents who want to start their 
own businesses. 

I would also be looking at crime. Are things 
being done to reduce the crime in the commu- 
nity? I would be looking at the schools. Right 
now, we have alot of parents, I’m one, who are 
not too happy about what’s happening with our 
school system. 

I would be looking at places of entertain- 
ment. Is there going to be something to do 


when I close down my business at 5 or 6 
o'clock? Does the whole city continue to close 
down at 5? All of those will be things that I 
would look at and I think those are things that 
need to be discussed and addressed as we look 
at bringing in new businesses. 


What should happen with the XL Center? 

I would hate to see it go away. It’s almost a 
part of who we are as acommunity. But I do 
think something needs to happen in order for 
us to be more competitive. As of right now, 
everyone goes to Mohegan Sun and Fox- 
woods if they are looking for a venue. 

So yes, I wouldn’t want to see it go away, 
but I wouldn’t want to see a whole lot of 
resources going to it either when we're 
already struggling financially. I just think 
that there are other things that are of more 
importance right now. a 
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In-state power plants like the Mid-Connecticut Project in Hartford contribute less to smog in the state compared to 


pollution that travels downwind from neighboring states. 


EPA working to reduce 
CT downwind pollution 


The U.S. Environmental Protection 
Agency this summer will start working 
with the 10 states that send their air pol- 
lution downwind to Connecticut, which 
is one of the worst states in the nation for 
smog, according to Curt Spalding, EPA 
regional administrator. 

Smog — or ozone, as the EPA calls it — 
is created when greenhouse gases in the air 
mix with sunlight and heat to create a haze 
that, among other things, makes it difficult 
for people to breath and leads to respiratory 
problems. Connecticut typically has the most 
smog days of any New England state, and EPA 
data shows Connecticut is the only state in the 
nation where smog impacts every county. 

Connecticut’s unhealthy ozone days has 
decreased over the years through various 
efforts by EPA and the state government. 
Connecticut had 118 unhealthy days in 
1983; last year the number fell to nine days. 
This year, the state has had five unhealthy 
ozone days so far. 


“Unfortunately, we still have issues here 
in Connecticut, moreso than anywhere in 
New England,” Spalding said. 

Connecticut suffers from smog more than 
other New England states because pollution 
from southern and western states drifts up 
to our borders, Spalding said. This pollution 
comes from New York, New Jersey, Penn- 
sylvania, Maryland, Virginia, West Virginia, 
Ohio, Michigan, Indiana and Illinois. 

EPA is developing a good neighbor pro- 
gram where it is going to work with these 
10 states to lower the threshold of pollution 
they generate, or develop methods to cut 
down on the amount of pollution they send 
downwind, Spalding said. 

EPA also may lower the threshold for 
what it considers an unhealthy ozone day, 
with the hopes that pollution will drop even 
further, Spalding said. 

The program is expected to be fully 
implemented by summer 2018. 

— Brad Kane 


Hartford Office Supply redo 
next for Dakota 


Massachusetts affordable-housing develop- 
er Dakota Partners, with its first Hartford hous- 
ing conversion under its belt, is now focused on 
its next big Capital City housing project. 

Dakota, of Waltham, Mass., recently 
unveiled 179 Allyn St., its $15 million rede- 
veloped retail-apartment building adjacent 
to Union Station downtown. All but a hand- 
ful of the 63 units are already leased and 
most of the tenants have moved into the 
six-Story building that houses Black Bear 
Saloon and Club NV on its ground floor. 

Lease-up took two months less than 
the six-month timetable that Dakota had 
envisioned, signaling that its mostly single, 
young professional tenants aged early 20s 
to early 30s find the one-bedroom rents 
ranging from around $1,000 to $1,300 a 
month very attractive, said Managing Prin- 
cipal Roberto Arista. 

Now, Arista said, his company is focusing 


www.HartfordBusiness.com 


its next redevelopment, the makeover of the 
former Hartford Office Supply building, at the 
corner of Capitol Avenue and Flower Street. 
According to Arista, reconstruction will 
start almost as soon as the developer closes in 
mid- to late-July on the building purchase, as 
well as on public and private financing, includ- 
ing state and federal tax credits, totaling 
more than $33 million. Bank of America has 
pledged to fund an $18 million construction 
loan, and $5.3 million in permanent financing. 
Meanwhile, Dakota continues to seek, 
Arista said, other opportunities to build 
or rehab apartment buildings in or outside 
Connecticut. It is building now in Brook- 
field, New Milford and Waterbury. In Suff- 
ield, Dakota is vying for a multi-phase devel- 
opment of townhomes and apartments and 
has petitioned the state housing depart- 
ment for funding assistance, he said. 
— Gregory Seay 


DESIGN BUILDERS GENERAL CONTRACTORS 


PDS acted as General Contractor to complete 
renovations to the Bloomfield Fire Burn Building. 
PDS installed new fire resistant steel shutters, hollow 
metal doors and gauge gutters. The project was 
completed on time and within budget. 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


THINK e PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
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BY THE NUMBERS 
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The number of state legislators, 
mostly Democrats, who last 
week voted in favor of 
Connecticut’s revised two-year, 
$40 billion budget. 


$41.5M 


The amount of charity money 
raised by this year’s Travelers 
Championship, which will help 
fund various nonprofits including 
The Hole in the Wall Gang Camp 
in Ashford. 


6/ 


The number of electric vehicles 
sold in Connecticut since the 
state began offering cash 
rebates up to $3,000 for 
residents purchasing or leasing 
such cars. 


$26.12 


The average per megawatt hour 
price of New England wholesale 
power in May, which was the 
fourth lowest monthly price in 
12 years, according to ISO New 
England. 


TOP 5 MOST READ 


on HartfordBusiness.com 


® Poland out at yearend 
as library CEO 


@ Winstanley reaps $35.2M 
in Rocky Hill sales 


CT preliminarily rejects $3B 
Spanish utility takeover 


@ ‘Engineer’ hire 
costs Garg $390K 


®@ Carhatt to dress up 
Evergreen Walk 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 


6 Hartrorp Business JourNAL ® July 6, 2015 


x 


7 ~~ 4 
~ -~ a 


—_—*/ 
\ ae = — ae re... 


The state House of Representatives met last week during special session. 


TOP STORY 
CT Inc. coolly cheers revised budget 


The state’s largest business lobby last week voiced reserved support for 
lawmaker’s revised budget agreement that rolled back $178 million in tax 
increases approved by the legislature just a few weeks earlier. 

“As originally adopted by the General Assembly, the budget hurt companies’ 
ability to compete,” said Joe Brennan, president and CEO of the Connecticut 
Business & Industry Association. “By reopening the budget and making modifi- 
cations to tax increases, lawmakers have begun undoing some of the damage.” 

Last week, the House and Senate held a special session and approved a 
revised two-year, $40 billion budget. 

Brennan said that even in its revised form, the spending plan still in- 
creases taxes by about $1.3 billion, including higher levies on employers, 
and reductions in the value of tax credits and operating loss provisions. 
Lawmakers rolled back tax hikes on data processing and web development 
services and delayed for a year the shift to unitary reporting for corporations. 

“Make no mistake about it, taken as a whole, this budget does not help 
Connecticut’s overall competitiveness,” he said. “Policymakers now must 
aggressively follow up on the special session with structural reforms that 
more efficiently deliver services, reduce long-term costs, and stabilize our 
economy to benefit everyone who lives in Connecticut.” 

During the special budget session, lawmakers also approved a new eco- 
nomic competitiveness commission to help develop policies promoting eco- 
nomic growth, Brennan said. 


ADVERTISING, MEDIA & MARKETING 
HBJ wins two biz-pub awards 


The Hartford Business Journal’s editorial staff has won two Editorial Excellence 
awards from the Alliance of Area Business Publishers, an industry association. 

HBJ received silver in the Best Print Scoop: Small Tabloids category for Edi- 
tor Greg Bordonaro’s story “Hartford Healthcare Eyes Aggressive Capital Invest- 
ments,” which detailed the health system’s $1.2 billion plan to reshape its flag- 
ship Hartford campus. 

“HBJ’s editorial team works hard every day to keep our readers up-to-date in print 
and online on the latest business news from around the region,” Bordonaro said. 
“These awards affirm our team’s commitment to delivering high-quality journalism.” 

HBJ also received bronze in the Best Specialty E-Newsletter category for its 
CT Green Guide Weekly newsletter, which is overseen and created by Managing 
Editor Brad Kane. 

“Green Guide enjoys strong support from a very loyal niche audience,” Kane 
said. “While we are extremely pleased AABP recognizes the hard work we do for 
Our readers, we will constantly innovate to provide much-needed news and data 
for the sustainable business-to-business market.” 


ENERGY & UTILITIES 


CT preliminarily rejects $3B 
Spanish utility takeover 


The Connecticut Public Utilities Authority in a draft decision last week re- 
jected Spanish energy giant Iberdrola’s proposed $3 billion acquisition of New 
Haven utility parent UIL Holdings. 

The PURA commissioners said in their draft decision that they didn’t know enough 
about how lIberdrola would operate UIL’s three Connecticut utilities — United Illumi- 
nating, Connecticut Natural Gas and Southern Connecticut Gas — and wouldn’t ask 
ratepayers to venture into the unknown. The commissioners said |berdrola’s history 
of mergers and acquisitions didn’t give them confidence moving forward. 

The draft decision is not the final say and lberdrola and UIL still could secure 
approval of the deal before PURA renders its final decision, which would come 
after a July 17 special meeting between the parties involved. 

“Clearly we were disappointed with the Connecticut Public Utilities Regu- 
latory Authority’s draft decision regarding the lberdrola-UIL Change of Control 
proceeding,” said UlIL CEO James Torgerson, who would lead the new company. 
“While the current draft language would, if adopted as final, deny the change 
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of control of UIL, the draft decision also provides an opportunity to UIL and Iber- 
drola to address the concerns that PURA expresses in the draft decision. We look 
forward to providing clarification and additional information to PURA quickly.” 

PURA said in its ruling UIL and Iberdrola still must prove that: the transaction 
would be in the public interest, the managerial structure would remain effective, 
the new company would have the financial wherewithal to continue operating the 
utilities, and the new company would provide safe and reliable energy to customers. 

lberdrola and UIL hoped to have the transaction completed by the end of 
the year. They have achieved the majority of their regulatory approvals, except 
for those from Connecticut, Massachusetts, the U .S. Securities & Exchange 
Commission, the Federal Communications Commission and the Committee on 
Foreign Investments in the U.S. 


N. England power prices drop 
to 4th lowest in 12 years 


The average price for wholesale power in New England dropped in May to 
the fourth-lowest monthly price in 12 years, according to regional electric grid 
administrator ISO New England. 

The $26.12 per megawatt hour paid for May was only higher than the $25.88 
paid in April, the $25.41 paid in April 2012, and the $25.39 paid in March 2012. 

Wholesale power prices benefitted from the lowest monthly price since 2003 
for natural gas — which generates more than half of New England electricity — 
that more than offset the warm weather for the month, which increased demand 
particularly for air conditioners. 

Wholesale power prices are just one aspect that make up what ratepayers 
ultimately pay to their utilities. While wholesale provides a base, other factors 
like transmission, distribution, taxes, government fees, and ratepayers’ supply 
contacts influence the retail price. 


BIOSCIENCE 
Cl gives bioscience $1M to bridge valley of death 


Quasi-public investment agency Connecticut Innovations said it will provide 
$1 million in funding over two years for startups in the bioscience industry to 
traverse the so-called valley of death. 

The new program — to be led by Yale’s Center for Biomedical & Interven- 
tional Technology — is designed to help early-stage companies develop their 
products until private investors are willing to provide capital. This fills a hole in 
the bioscience funding community called the valley of death, where startups 
are too far along for government-sponsored funding but don’t have a developed 
enough business to entice private capital. 

The focus of the $1 million, which comes from the Connecticut Bioscience 
Innovation Fund, will be on the medical technology sector. Companies can apply 
for funding twice per year, with the strongest proposals receiving up to $30,000. 

The pipeline project is being led by Chris Loose, executive director of CBIT at 
Yale, and supported at Quinnipiac University by Richard Stahl, senior associate 
dean for strategic relationships at the Frank H. Netter MD School of Medicine, 
and at UConn by Mei Wei, associate dean for research and graduate education. 


MANUFACTURING 
CT printer Integrity buys Mass. rival 


Windsor’s Integrity Graphics has purchased the assets of a Massachusetts 
printer to expand its New England region market share. 

Financial terms weren’t disclosed. 

Based in North Adams, Mass., Excelsior’s office there will remain open with 
its sales team. 

Integrity provides digital and offset printing, finishing and binding services 
through its 115 workers, CEO and co-founder Joseph E. La Valla said in a state- 
ment. 

This is Integrity’s third buyout in the last four years: Colonial Printing in War- 
wick, R.I., was bought in 2011; and Newport’s PDQ Graphics in 2012. 


TECHNOLOGY 


Hartford ranked fifth best for growing tech 
industry 


Greater Hartford last week was named to the top five in the Up-and-Coming 
Cities for Tech Jobs ranking by California talent firm ZipRecruiter. 

The Hartford-West Hartford-East Hartford metropolitan area received the 
high ranking for its diversification of industries with insurance, health care, and 
tech, as well as being the headquarters of United Technologies Corp. and having 
nearby local universities and a high quality of life. 

The top five tech jobs ZipRecruiter said are in Greater Hartford are appli- 
cations engineer, systems analyst, infrastructure engineer, Java developer and 
data architect. 

The top city in the ranking is Austin, Texas, followed by Raleigh, N.C.; Provo, 
Utah; Fort Collins, Colo.; Hartford; and Indianapolis. 
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REAL ESTATE 


Winstanley reaps $35.2M 
in Rocky Hill sales 


Massachusetts commercial landlord Winstanley 
Enterprises has sold seven buildings in a pair of Rocky 
Hill industrial parks for $35.2 million, brokers say. 

Boston’s Albany Road Real Estate Partners ex- 
panded its Connecticut commercial-property portfo- 
lio with its purchase of properties in the Inwood and 
WinBrook business parks, listing brokers Pat Mul- 
ready and John McCormick of CBRE-New England 
said last week. 

Winstanley bought Inwood, developed in the late 
‘80s, in 2003 and developed WinBrook in 2008. To- 
gether, they have 330,000 square feet. 

The four buildings Winstanley sold at 30, 50, 65 
and 70 Inwood Road total 161,883 square feet and 
are fully leased to tenants, including Henkel, HESCO, NuMotion, Physi- 
cian’s for Women’s Health and ALARM New England, brokers said. 

The three WinBrook buildings at 712, 714 and 716 Brook St., 
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65 Inwood St. 











across from the Alterra Apartments, have 167,200 square feet 
and tenants that include Paychex, Trane, Honeywell and Solar City. 
WinBrook is 96 percent leased, with a single 7,000-square-foot 
suite available, brokers said. 
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Poland out at yearend as library CEO 


Hartford Public Library CEO Matthew K. Poland is leaving his 
post at yearend, launching an immediate search for his successor. 

Poland has led the Hartford Public Library the past seven years, in- 
cluding the completion of the downtown library’s renovations, and ex- 
pansion and redesign of the Albany, Dwight and Mark Twain branches. 

“Matt is a passionate leader who brought a daily enthusiasm to 
his management of the library,” said interim library board President 
Greg Davis. “Today, the library has a higher profile due to Matt’s 
efforts and that will help attract good talent to be his successor.” 

Poland, who was born and raised in Hartford, has served as 
CEO since October 2009. 
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Travelers tourney sending 
$1.5M to charities 


The Travelers Championship, which concluded with a playoff 
won by Bubba Watson, raised more than $1.5 million, according 
to the insurer and title sponsor. 

The tournament raised just under $1.56 million last year. 

Organizers donate all net proceeds to New England nonprofits, 
including The Hole in the Wall Gang Camp in Ashford. 

The PGA Tour event at TPC River Highlands in Cromwell has 
generated more than $9 million for charities since 2007, when 
Travelers acquired the title sponsorship. 
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FRIDAY, JULY 17 


Second Chance Options: Opportunities 
for Economic, Business & Societal 
Impact with Ex-Offenders 


The nonprofit Chrysalis Center will be 
hosting a July 17 panel discussion entitled 
“Second Chance Options: Opportunities for 
Economic, Business and Societal Impact 
with Ex-Offenders.” 


The discussion, which runs from 8-10 a.m. 

at Chrysalis’ training and conference center, 
255 Homestead Ave., Hartford, will feature 
several panelists including Department of 
Correction Commissioner Scott Semple; Peter 
Gioia of the Connecticut Business & Industry 
Association; and Justine Couvares, chief program officer at Chrysalis Center. 





Mayor Pedro E. Segarra, Gov. Dannel P. Malloy and Oz Griebel, president & 
CEO of the MetroHartford Alliance, will also give remarks at the event, which 
will discuss ways employers can better incorporate ex-offenders into their 
hiring ranks. 


The event is free, but seating is limited. To register contact: Christina 
Lessard at clessard@chrysaliscenterct.org or 860.263.4418. 


Bubba Watson 
2015 Champion 
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BioArray CEO and founder Marcia Fournier recently pitched investors during a Women in Bio “Shark Tank” event in Boston. 
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Startup’s diagnostics test aims to 
reshape breast cancer treatment 


By Matthew Broderick 
Special to the Hartford Business Journal 
s founder and CEO of BioArray Therapeutics Inc., 
A a Connecticut-based cancer diagnostics startup, 
Marcia Fournier has heard from hundreds of 
breast cancer patients and their families about the 
physical, emotional and financial toll that chemother- 
apy treatments have taken on them. 

“After the initial diagnosis, about 75 percent of early- 
stage breast cancer patients undergo chemotherapy,” 
she said. “There’s a lot of pain and suffering.” Of that 75 
percent, Fournier said, only 25 percent will completely 
respond to the chemo treatment. 

That prompted Fournier to ask a fundamental ques- 
tion: What if a patient’s response to a particular cancer 
treatment could be predicted? It’s a question Fournier 
— and the company she founded in 2009 — have been 
trying to answer. And the diagnostics testing product 
BioArray has developed — expected to hit the market 
in 2016 — has not only produced strong preliminary 
results in clinical trials but has attracted capital invest- 
ment from a number of Massachusetts and Connecti- 
cut investors, including Connecticut Innovations, the 
state’s quasi-venture capital arm. 

“BioArray is taking a unique approach to develop- 
ing a diagnostic test that could remove the guesswork 
from breast cancer treatment options and identify the 
treatment plan that will deliver the best outcome for the 
patient,” said Patrick O’Neill, director of investments for 
Connecticut Innovations, which has invested $700,000 
in BioArray since 2013. “The result of our continued 
investment in the company could improve the chances 
of disease-free survival for many patients.” 

The state’s recent bioscience infrastructure invest- 
ment was a main reason, Fournier said, she moved her 
company from Boston to Connecticut. The Nutmeg 
State — through UConn’s incubator program — also 
helped BioArray establish its footing. The company 
originally had lab space in Farmington before recently 
moving to New Haven. 

“The incubator program provided us with the physical 
laboratory space, astrong academic surrounding, and the 
exchange of knowledge,” Fournier said. It also helped with 
the most urgent resource for any startup: capital. “The 
program helped connect us with a network of investors 
who, in turn, helped us hire a staff of four highly trained 
personnel and helped us develop our product.” 

BioArray’s product helps analyze and decode genes 
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and molecules of a cancerous tumor, which, when run 
through a supercomputer, has shown in a proof-of-con- 
cept clinical trial of 147 patients to predict the effec- 
tiveness of treatment with high accuracy and low false 
negative rates. The clinical trial was sponsored by the 
National Cancer Institute. 

“We were able to model and validate our diagnos- 
tics,” she said. “We wouldn't be where we are without 
that collaboration.” 

Fournier hopes that her company’s product will rev- 
olutionize cancer treatments. “Most predictive testing 
today is based on telling a person whether they will like- 
ly get cancer,” she said. “We’re unique in that our product 
predicts the effectiveness of cancer treatments.” 

It’s part of an evolution in the medical industry 
— known as precision medicine — that is both grow- 
ing and attracting federal dollars. In fact, President 
Obama’s fiscal year 2016 proposed budget included 
$200 million to the National Institutes of Health (NIH) 
earmarked for precision medicine, including $70 mil- 
lion specifically for cancer genomics research. 

Fournier said reducing or eliminating ineffective 
treatments will not only provide a better patient expe- 
rience but will save the healthcare system significantly. 

“The first line of chemotherapy alone can cost 
$20,000 per patient,” she said. “By using predictive 
diagnostics-based treatments, we could achieve over 
$1 billion in annual savings in cancer treatment alone.” 

If the potential cost savings are big, so is the market 
opportunity in the breast cancer industry. In fact, Fourni- 
er said breast cancer diagnostics is a $1.5 billion a year 
industry. While there are a number of companies in the 
diagnostics space, Fournier sees one main competitor for 
her company: the trial and error method. 

That’s something she hopes to change. “If you treat 
the patient right the first time [using predictive medi- 
cine] he or she is less likely to relapse.” 

From her office at Yale University’s Science Park in 
New Haven, Fournier anticipates BioArray will launch 
its first product within the next 12 months. She said the 
company has along-term plan — over the next five years 
— to expand its diagnostics testing to address other 
types of cancer treatments as well, but she knows that 
will take continued investment from outside funders. 

But capital is only one challenge. “Moving forward, 
we heed to remain flexible to address regulatory chang- 
es and be able to adapt as we need too.” 

She hopes cancer treatments continue to adapt as 
well. In fact, she predicts it. a 





Q&A 


CT sees higher interest 
In bioscience investment 


Q&A talks about bioscience investment with Margaret Cartiera, 
director of bioscience initiatives at Connecticut Innovations, the 


state’s quasi-public venture arm. 


What are some of the 

key challenges biosci- 
m ence companies face 
when trying to raise capital? 

A: The development cycle for 
bioscience companies can be a 
long one, which is why it can be 
difficult to find investors who are 
willing to invest at the earliest 
stages of company and technol- 
ogy development. 

There are various types of 
investors (e.g. angels, family 
offices, venture firms); each has a 
different “sweet spot” 
(e.g. preferred invest- 
ment size, preferred 
sector, etc.). 

Bioscience com- 
panies looking for 
funding do not always 
understand the nuanc- 
es of investors, which 
presents a challenge 





— 





and genomics spaces that have 
already received commitments 
from other investors. 


Q: What does CI’s current 
pipeline of bioscience deals 
look like? Does CI have enough 
capital to meet demand? 

A: The Connecticut Biosci- 
ence Innovation Fund (CBIF) has 
an active pipeline; we are seeing 
an increasing number of compa- 
ny prospects with health infor- 
mation technology and medical 
device concepts. 

Yes, we certainly 
have enough capital 
to meet the demand. 
CBIF is Cl’s newest 
fund; it is a 10 year, 
$200 million fund 
dedicated to the bio- 
science sector. 

CBIF helps to 


to the companies drive innovation 
seeking funding. MARGARET in the biosciences 

Like startup com- CARTIERA throughout Con- 
paniesinmanyindus- 9 "=== necticut by provid- 
tries, bioscience Director of ing focused finan- 
companies often bioscience cial assistance to 
have a hard time initiatives, startups, early-stage 
articulating what Connecticut businesses, nonprof- 
differentiates them- Innovations it organizations and 
selves from others on accredited colleges 


the market. While the 
science may be solid, 
bioscience companies must also 
be able to show an investor how 
they will generate revenue and 
penetrate the market. 


Q: At what stage in a biosci- 
ence startups lifecycle should 
management consider raising 
venture capital? 

A: Ataminimum, the company 
should have a minimally-viable 
product and prototype as well as 
initial data (e.g., in vitro, in vivo) 
to validate the approach and the 
potential of the technology. 

In addition, key members of the 
team who will be fundamentally 
driving the business on a day-to- 
day basis toward commercial suc- 
cess need to be in place. 


Q: What is the current inter- 
est among investors to co-invest 
with CI on bioscience deals? 
How would you compare inter- 
est in bioscience investment 
relative to other industries? 

A: We have seen an increase 
in applications across_ the 
board, but we have also noticed 
an uptick in applications relat- 
ed to the bioinformatics and 
genomics spaces. 

While the fund does not 
require co-investors because 
we are investing at early stages 
of development, we are seeing 
applicants in the bioinformatics 


and universities. 

What we do rep- 
resents just a piece of the bio- 
science deals being done. Cl’s 
flagship fund, the Eli Whitney 
Fund, also continues to invest 
in bioscience. 


Q: What are you doing to 
help keep a steady pipeline of 
bioscience companies? 

A: In addition to the outreach 
we do to academic institutions, 
non-profit organizations and pri- 
vate companies, we also know 
that to feed the pipeline, we must 
start early. 

We just funded a two-year, 
$1 million pipeline project—led 
by Yale’s Center for Biomedical 
and Interventional Technology 
(CBIT) with key representatives 
from Yale University, UConn and 
(Quinnipiac University—that will 
support company, faculty, and 
student groups associated with 
Connecticut universities focused 
on taking their heir concepts to 
the next level. 

This project provides the 
needed gap funding to seedling 
companies and groups, but it also 
leverages the entrepreneurial 
resources that exist within the 
different university systems. 

This is the first deal of its kind 
we are funding through CBIF but 
it could grow the pipeline of bio- 
science-related ideas and compa- 
nies in the state. i 
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THE LIST 


Largest assisted-living facilities in the Hartford region 


Total 


Rank Company units 


Masonicare at Ashlar Village 
Cheshire Road 
| Wallingford, CT 06492 136 
203-679-6425 
www.masonicareassisted.org 
The Hearth 
281 Western Blvd. 
Glastonbury, CT 06033 135 
860-430-4247 
glastonbury.thehearth.net 


Suffield by the River 

7 Canal Road 

Suffield, CT 06078 119 
860-668-6672 

www.suffieldbytheriver.com 


Atria Greenridge Place 

1 Elizabeth Court 

Rocky Hill, CT 06067 108 
860-257-0000 
www.atriagreenridgeplace.com 


The Saybrook at Haddam 

1556 Saybrook Road 

Haddam, CT 06438 108 

860-345-3779 

www.thesaybrookathaddam.com 

River Ridge at Avon 

101 Bickford Ext. 

Avon, CT 06001 102 

860-677-2155 

www.benchmarkseniorliving.com 

Hoffman SummerWood 

Community 

160 Simsbury Road 100 

West Hartford, CT 06117 

860-523-3808 

www.hoffmansummerwood.org 

The Village at Buckland Court 

432 Buckland Road 

South Windsor, CT 06074 100 
860-644-7366 
www.benchmarkseniorliving.com 
The Village at Kensington Place 

7 511 Kensington Ave. 
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Meriden, CT 06451 100 
203-235-0181 
www.benchmarkseniorliving.com 


The Village at South Farms 
645 Saybrook Road 

4 O Middletown, CT 06075 95 
860-344-8788 
www.benchmarkseniorliving.com 
The Orchards at Southington 
34 Hobart St. 

A A Southington, CT 06489 90 
860-628-5656 
www.southingtonorchards.org 
Residence at South Windsor 
Farms 

A 2 152 Deming St. 80 
South Windsor, CT 06074 
860-432-2911 
www.residencesouthwindsor.com 


Cedar Mountain Commons 
3 John H. Stewart Drive 

A 3 Newington, CT 06111 78 
860-665-7901 
www.cedarmountaincommons.org 


No. of 
efficiencies/ 
One-bedrooms/ 
Two-bedrooms 


68 
63 
5 


53 
69 
13 


oY, 
44 
13 


46 
org 
5 


38 
64 
6 


39 
54 
9 


82 
18 


68 
28 


60 
34 


69 
20 


15 
71 


49 
29 


18 
54 


(Ranked by number of units as of May 2015) 


Amenities 


Housekeeping, linens, utilities, activities, transportation, 
maintenance, security, dietary, 24-hour emergency call system, 
and three meals a day 


24-hour nurse physically in building, three meals per day, 
weekly housekeeping, wellness aid, van for transportation, 
theater room, beauty salon, country kitchen, resident laundry, 
game room, billiards, raised garden beds, and enclosed 
courtyard for memory care 


Eight single homes, independent, assisted-living and memory 
care units 


Scheduled transportation, three meals daily, life guidance 
program for memory impaired residents, independent living, 
assisted living with care services and medication management 


Dining, exercise, movie room, library, and great room 


Three meals/day, weekly housekeeping, transportation, 
calendar of activities, and memory care 


Fine kosher dining, weekly housekeeping and linen service, 
optional health services, extensive transportation program, 
social and cultural activities, on-site fitness and art classes 


Three meals/day, housekeeping, transportation, full calendar of 
events and programs, and memory care 


Three meals/day, full calendar of programs, transportation, 
entertainment, and memory care 


Three meals/day, full calendar of activities, transportation, 
entertainment, and memory care 


Meals included, housekeeping, transportation, good life fitness, 
activities and entertainment 


Private apartment, utilities (neat, A/C, electric and water), 
healthcare professionals regularly visit onsite, maintenance, 
weekly housekeeping, weekly laundry service, full calendar of 
social, recreational and cultural activities, 24-hour trained staff, 
and wellness activities 


Meals, transportation, nursing, social activities, heat, air 
conditioning, electricity, independent and assisted-living 
apartments 


Monthly fee/ 


Down payment 


$4,019 (1) 
$0 (2) 


Varies (3) 
$0 


$4,200 - $6,500 
None 


$4,690 - $7,625 
$3,500 
Community fee 
(one-time) 


$3,885 - $7,560 
$2,060 


Varies 
Varies 


Varies 
None 


Varies 
Varies 


Varies 
Varies 


Varies 
Varies 


$3,500 - $5,000 
$2,000 


$4,850 - $7,450 
None 


$3,965 - $7,835 
$2,000 (4) 


Percent 
occupied 


85% 


58% 


95% 


95% 


92% 


95% 


97% 


95% 


95% 


95% 


100% 


25% 


90% 


Medical 


24-hour 


assistance?/ 


security? 
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Owner/ 
Company 


Masonicare 


The Hearth 
Management 
LLC 


Celia J. Moffie 
Owner & 
Executive 

Director 


Atria Senior 
Living Group 
Inc. 


Joe Irving 
MCAP Sabine 
Pointe LLC 


Benchmark 
Senior Living 


Hebrew Health 
Care Inc. 


Bennchmark 
Senior Living 


Benchmark 
Senior Living 


Benchmark 
Senior Living 


Central 
Connecticut 
Senior Health 
Services 


The Residence 
at South 
Windsor Farm 
LCB Senior 
Living LLC 


James Casey 
Executive 
Director 
Hartford 
Hospital/ 
Jefferson House 


Year 
built 


1998 


2014 


1998 


1998 


2007 


1997 


2001 


1999 


2001 


1999 


1998 


2015 


2001 





Brookdale Farmington (formerly called The Gables at Farmington), Brookdale Mountain Laurel Hebron (formerly called Emeritus at Mountain Laurel), Covenant Village of Cromwell, and The Retreat did not respond to this year's survey. 


Source: Individual facilities and Connecticut Assisted Living Association. Notes: NA = Not available. 


(1) Base rent starting fee. 
(2) No down payment other than one month’s rent. 


(3) Dependent on room size; memory care is an all inclusive price. Month-to-month payment, no buy in, no community fee, $500 one-time processing fee. 


(4) Reservation deposit. 
—Compiled by Roger Magnus. 
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To view the full list, please visit HartfordBusiness.com 
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DEAL WATCH 


Ex-Bushnell owner 
plows into S.C. apt. scene 


the Old Lyme landlord that 

recently sold Hartford’s Bushnell 
on the Park apartments, has purchased 
a 168-unit South Carolina apartment 
property for $13.4 million. 

Hamilton’s co-founding Managing 
Partner Matt Sharp said the deal for 
13-year-old Cushendall Commons at 819 
Arklow Drive in 
Rock Hill, S.C., 
located 24 miles 
south of Charlotte, 
N.C., closed on 
June 1. JMG Realty 
was the seller. 

The property’s 
low price relative 
to what it would 
cost to build the 
same apartment 
community from 
scratch was the 
major selling point, 
Sharp said. 

The Connecti- 
cut landlord said 
that it will make 
modest inte- 
rior and exterior 
upgrades to the property over the next 
year. Cushendall’s occupancy was 98 per- 
cent on the sale date, he said. 

Cushman & Wakefield of Georgia 
Inc. represented the seller. 


H amilton Point Investments LLC, 


Tighe & Bond’s CT office grows 

Massachusetts engineering-environ- 
mental services vendor Tighe & Bond has 
boosted the size of its Middletown office 
to accommodate its growing roster of 
projects, authorities say. 

The Westfield, Mass., employer says it 
increased the size of its offices in Middle- 
sex Corporate Center, 213 Court St., by 
50 percent, to 9,500 square feet on the 
11th floor. 

The expansion gives it the capacity 
to house more than 40 employees at the 
Middletown location, officials said. 

Locally, Tighe & Bond manages 
Middletown’s brownfields program; its 
wastewater engineers had a key hand 
in the design of a new inter-connection 
with the Mattabassett Water Pollution 
Control Facility in the city. 

Founded in 1911, Tighe & Bond has 
more than 50 employees throughout New 
England, with offices in Middletown and 
Shelton; Pocasset, Westfield, and Worces- 
ter, Mass.; and Portsmouth, N.H. 


Thrivent’s S. Windsor office 

A representative for Thrivent Finan- 
cial has opened a wealth-advisory office 
in South Windsor. 

Local Thrivent representative Sam 
Chang said he owns and manages his affil- 
iate from his new 720-square-foot office at 
828 Sullivan Ave., in the same building as 
landlord Burgess Insurance. 

Chang relocated his business from a 
smaller, 400-square-foot space at 543 N. 
Main St. in Manchester. 

Chang said he has four employees and 
plans to triple staffing within the next 
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two years. 

Connecticut has eight other indepen- 
dently managed Thrivent offices; about 2,500 
Thrivent reps exist in the U.S., Chang said. 


S. Windsor lots at $315K 

A pair of undeveloped South Wind- 
sor land parcels totaling 4.33 acres is on 
the market with a $315,000 asking price, 
brokers say. 

The acreage at 40 and 44 Sea Pave 
Road have full utilities and are located 
at the end of a cul-de-sac. They can be 
bought separately or together, listing bro- 
ker Sentry Commercial says. 

Joseph John Associates LLC is the seller. 


$795K E. Hfd. listing 

A 40,401-square-foot industrial build- 
ing in East Hartford is on the market for 
$795,000. 

The property with five dock doors and 
heavy powers sits on 1.58 acres at 654 Tolland 
St. and is also available for lease as a ware- 
house or manufacturing facility, according 
to listing broker Sentry Commercial. 


Town Line tenant 

Eclectic Naturopathic Medical Center has 
leased 2,600 square feetin Newington’s Town 
Line Business Park. 

Reno Properties IIT LLC owns the four- 
building commercial campus, housing 
more than 72,000 square feet of office and 
retail space, plus a free-standing restau- 
rant, at 48 Christian Lane. 

Eclectic specializes in treatment of acute 


and chronic illnesses. 
Reno Properties Group represented 
the landlord in the lease | 


Deal Watch wants to hear from you. 
E-mail it, along with contact informa- 
tion to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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Elliot Ginsburg, CEO of the 
Connecticut Center for 
Advanced Technology, says 
the nonprofit research lab 
in East Hartford is a 
technology testbed as well 
as a training ground for the 
next generation of 
technologists. 





CT uses patchwork approach 
to replace aging workforce 


By Gregory Seay 
gseay@HartfordBusiness.com 
s a State in a region that are both the oldest per-capita 
A in the nation, Connecticut would appear the most likely 
to feature a coordinated plan to speed the transition of 
its aging workforce into a younger, more technically agile one. 

It doesn’t. 

Yet Connecticut’s public and private sectors, keenly aware 
for at least the last two decades that it faced a day of reckon- 
ing with its graying population, are taking baby steps to try 
and confront and manage a dilemma that experts say will hit 
full flower in 2020. 

That’s when, according to demographers and policy- 
makers, America’s working-age population cohort born 
1982 and later will begin outnumbering their Baby Boom- 
er parents. 

Jobs promoters say that while Connecticut lacks a coordinat- 
ed public-private sector blueprint for diversifying the age-cohort 
of workers, itremains ahead of the curve with a patchwork-quilt 
of skills development, mentoring and internship initiatives that 
make it attractive for young people to stay or return to Connecti- 
cut to work, start a business, buy a home or raise a family. 

Delays in responding to the issue, however, would only 
compound Connecticut’s aging-workforce dilemma and 
require more time and dollars to resolve, they add. 

At stake is Connecticut’s future economic competitive- 
ness. Projected to be one of the 10 oldest states for decades 
to come, Connecticut faces heightened pressure to compete 
for top talent worldwide. Inability to groom and attract work- 
ers in myriad industries will stunt job growth and make it 
harder to keep and attract employers. 

Recently, the Bureau of Economic Analysis said Con- 
necticut’s economy grew an anemic 0.6 percent last year, 
the weakest in New England, putting extra pressure on the 
public and private sector’s worker-transition efforts. 

According to one estimate, says Thomas Phillips, president 
and CEO of Capital Workforce Partners, a Hartford nonprofit 
serving the region’s employment needs, 80 percent of the 


12 HartrorD Business JourNAL @ July 6, 2015 


estimated 44 million to 69 million U.S. Millennials will have 
ajob or want one. 

“But the question is where will they be working?” Phil- 
lips said. 


Training grounds 

Ongoing education, training and re-training — from 
high school through late in career life — will be the keys to 
replenishing Connecticut’s workforce, experts say. 

Phillips, along with the Hartford schools chief and state 
Department of Economic and Community Development Com- 
missioner Catherine Smith, point to statistical and anecdotal 
evidence showing that Con- 
necticut’s urban centers will 
increasingly serve as rich 
pools of diverse younger work- 
ers, many of whom will need 
more education and training. 

“This isn’t a social conver- 
sation about impacting folks in poor communities,” Phillips 
said. “It’s about how do we use that [human] resource to 
meet the future talent-pipeline challenges that we're facing.” 

Despite no cohesive blueprint for replacing an aging work- 
force, several public and private initiatives are underway. 

In early June, for example, Gov. Dannel P. Malloy 
announced that Connecticut earmarked $7 million over two 
years to imbue its aging manufacturing workforce with next- 
generation skills to compete in a global economy. The state 
Department of Economic and Community Development will 
finance it as part of the $30 million innovation fund targeted 
at boosting Connecticut’s diverse manufacturing base. 

Other examples: 

e The New Haven computer science apprenticeship pro- 
gram A100 is expanding to Hartford this fall, aiding would- 
be computer programmers and engineers to find internships 
at participating Connecticut employers, and ultimately a 
full-time job after graduation. 

e Inside the state Department of Administrative Servic- 
es, senior staffers there have assembled a four-inch-thick 
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manual that has written in it all the vital worksteps and 
vocabulary necessary to speedily, efficiently write, review 
and approve contracts for state construction projects. 

e The Connecticut Center for Advanced Technology in 
East Hartford regularly recruits high school and college stu- 
dents as paid interns, absorbing the latest additive and other 
state-of-the-art manufacturing techniques. The ultimate 
aim, says CCAT President/CEO Elliot Ginsburg, is a state 
certification protocol that allows workers educated at the 
state’s two- and four-year colleges and training programs to 
work for manufacturers in this or other New England states. 

e A partnership between the Hartford school system and 
the city’s corporate sec- 
tor, the Hartford Student 
Internship Program, has 
500 high school juniors 
working this summer as 
interns at companies as 
varied as Pratt & Whitney, 
Aetna and UConn Health Center. The aim is, with continued 
corporate support, to double by 2020 those summer place- 
ments to provide asustainable pipeline of employable young 
talent, school Superintendent Beth Schiavino-Narvaez says. 

e Insurer Hartford Financial Services Group Inc. has an 
in-house mentor-matchup between older, senior managers 
and younger employees in which even late Chairman and 
CEO Liam McGee participated. 


UNAM! 


Outreach efforts 

Lindsey Pollak is a Norwalk native and Yale graduate who 
is anoted author about and workplace expert on Millennials — 
individuals born after 1984. As such, The Hartford has retained 
Pollak to help shape, as part of its “My Tomorrow” campaign, 
its recruiting of and marketing to that cohort of individuals, 
who are beginning to exert influence in everything from educa- 
tion and careers to recreation and politics. 

While there may not be a coordinated action plan to smooth 
Connecticut’s and America’s inter-generational transition, Pol- 
lak says the state can take some lessons from Baton Rouge, 
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By Gregory Seay 


gseay@HartfordBusiness.com 


ith many in Connecticut’s 
state workforce hurtling 
toward retirement, the con- 


struction-services legal unit within 
one of the state’s biggest agencies has 
taken steps to harvest the institutional 
knowledge and best practices com- 
piled by some of its most senior staff. 

It wrote them down. 

Led by retired paralegal Jo Ann Szela 
and staff attorney Roberta M. Avery, both 
working within the legal section of the 
Department of Administrative Services, 
the team has created a department sylla- 
bus — 20 chapters, each about five pages 
long kept in binder notebook s— that is a 
blueprint for everything from use of legal 
terms in construction-related contracts to 
how and when contractors can sign them. 

It is, says attorney and department 
chief Kevin Kopetz, an attempt to 
shorten the time needed to bring new 
hires and transfers up to speed in a 
bureau whose main charge is writing 
and enforcing millions of dollars in 
state contracts for construction and 
rehabilitation of state buildings. 

“The learning curve is_ short- 
ened and the risk for error is greatly 
reduced,’ said Avery, who joined DAS 
five years ago. “With millions on the 
line from various state contracts, it’s 
important.” 

Jeffrey Beckham, DAS staff coun- 
sel and spokesman, said the agency 
lacks a specific program to transition 





retire. However, the legal unit’s manu- 
al illustrates what can be done when 
“we have time and resources to plana 
succession/transition.” 

“Going forward,’ Beckham said, 
“our plan is to partner new hires for 
at least four weeks with a retiring 
employee that they are replacing so 
that the retiring employee can train 
and mentor the new hire.” 

So far, two recent DAS hires — a 
staff attorney and a paralegal — have 
gotten copies of the legal unit’s four- 
inch thick manual, Kopetz said. There’s 
even a section about preparing and 
providing contractors with a checklist 
to avoid forgetting to sign papers or 
documents to submit for verification. 

Szela originally worked for the former 
state Department of Public Works, which 
later was folded into DAS. She said she 






could have benefited from a manual like 
that one when she first started at DPW, 
especially bureaucratic terminology. 

“It’s like learning a whole new lan- 
guage coming in to do state contracts,” 
Kopetz said. 

In preparing the manual, the legal 
department reviewed nearly every 
contract type and vetting process they 
routinely deploy. Out of that arose 
several changes that, he said, have 
streamlined his department’s interac- 
tion with contractors. 

For instance, the department no 
longer mails contracts or other vital 
documents to contractors. Too often, 
papers either got mishandled or lost 
by recipients, or were delayed or lost 
in the mail. 

Now, contractors must come to DAS’ 


replacements as other staffers leave or 


La., and Nashville and Chattanooga, Tenn., among areas of the 
country successful in attracting Millennials and their older 
counterparts, Generation Xers— born between 1965 and 1984. 
Common to all three is the existence of business incubators 
to support entrepreneurial startups as well as a solid base of 
young people drawn there to work or attend college. 

Most people are unaware, Pollak said, that many of those 
same attractions exist in Connecticut. 

“There are some really neat examples out there,” she said. 
“We shouldn't start from scratch. We need to toot our horn a 
little bit more. Really promote the programs we already have 
for young people in this state.” 

For instance, Pollak says Connecticut could appeal to 
young “techpreneurs” by touting its relatively lower living 
costs and other overhead relative to Boston and New York 
City. The presence of Millennial-oriented networking groups 
like Hartford Young Professional Entrepreneurs, too, is a plus. 
A list of, say, the top 30 young entrepreneurs in Connecticut 
would expose them and the state to a wider base of Millennials 
in and outside the state. 


Median Age of Connecticut’s Counties 
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New London 








Fairfield 39.8 





Tolland 38.0 
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“Young people are drawn to young people,’ she said. 

Whatever is done, Pollak said it must have buy-in from 
the age cohort Hartford and other Connecticut communities 
want to attract. 

“It’s very, very, very, very important to have Millenni- 
als weigh in on the conversation,” she said. “Sometimes it’s 
Boomers and Gen Xers coming up with the ideas.” 


Changing the talk 

DECD Commissioner Smith said the state has a “very clear 
and articulated plan” for meeting industry’s labor needs. 
Fueled with taxpayer money, for example, Enfield’s Asnun- 
tuck Community College and several of the state’s other two- 
year institutions have beefed up their manufacturing training 
and certification programs. 

Smith said other examples are the state’s $1 billion com- 
mitment over 10 years to support STEM — science, technol- 
ogy, engineering and math — education in public schools 
and at UConn, plus $800 million in Bioscience Connecticut 
to bolster the state’s appeal in that arena. 

OnJune 10, Malloy announced $7 million was being set aside 
to beef up to 21st-century technology standards the skills of 
manufacturing workers already in their jobs. Also in the works, 
Smith said, is a manufacturing-apprenticeship program. 

“I think we’ve been ahead of the curve,’ Smith said. “That’s 
really important when you look at our aging workforce.” 

DECD also sponsors the manufacturing innovation fund. 
That program, while up and running, has yet to be fully publi- 
cized to the broader marketplace. The fund assists manufac- 
turers in upgrading their shop-floor talent, Smith said. 

Manufacturers insisted that program debut first, which 
it did in late May, followed by the apprenticeship program 
in June. 

She also pointed to CCAT’s “Dream It.Do It.” campaign to 
expose all Connecticut middle-schoolers to the merits of a 
manufacturing career and stifle the old stereotype of factory 
floors as dirty, hot and smelly. 

“We're working hard to change the conversation around 
this,” Smith said. a 





Connecticut Center for Advanced Technology CEO Elliot Ginsburg and 
staff intern Megan IInicky inspect one of the tools vital to the additive 
manufacturing process. 


Where future 
mfg. technology, 
talent intersect 


By Gregory Seay 
gseay@HartfordBusiness.com 
he Connecticut Center for Advanced Technology 
T started in 2004 as anonprofit research lab doing con- 
tract work for private companies and the military. 

But during that same period, at least 50 high school 
and college pupils have come through what amounts to 
a real-world training ground for the next generation of 
engineers and technologists. 

A frequent complaint from employers, particu- 
larly those who make things, is the dearth of hands- 
on experience using vital technology or equipment. 
CCAT’s paid student internships aim to squelch those 
concerns, says CEO Elliot Ginsburg. 

So, each summer, CCAT brings onto its staff five 
or six college interns, ones like Megan IInicky. The 
19-year-old mechanical-engineering sophomore at 
Springfield’s Western New England University has 
spent the past two years since her days in technical 
high school, working at CCAT’s lab on Pratt & Whit- 
ney’s campus in East Hartford. 

There, IInicky, who is from Feeding Hills, Mass., 
works on an array of cutting-edge projects using addi- 
tive manufacturing and 3D printing — both of which 
can produce metal or plastic parts by adding material 
rather than traditional lathing and casting techniques. 

“T like that you can see a part from start to finish,” 
IInicky said. 

She also relishes mentoring with some of the fore- 
most CCAT researchers and technologists working 
with or on advanced lasers, optics and robotics. UConn 
routinely has several of its undergraduate and graduate 
students stationed in CCAT’s lab. 

“They take time out of their day,’ IInicky said, “to get to 
know us and help us with the path we want to goin.” =%4i 
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CT legal 






industry 


faces evolving 
landscape 


Q&A talks with William Clendenen, the new president of the Con- 


necticut Bar Association. 


From your perspective 

as the new president 

mof the Connecticut 

Bar Association, how is the 

overall health of Connecti- 

cut’s legal industry? Is any one 

segment doing better than the 
other? 

A: The legal pro- 
fession is strong 
in this state, after 
weathering one of the 
worst recessions in 
decades. While there 
have been challenges 
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successful practitioner. 


Q: Where is the future 
growth in the legal profession? 

A: We believe there will be an 
increase in the use of very specif- 
ically trained attorneys who will 
staff firms on a per- 
job basis for as long 
as the case or cases 
are ongoing. This 
will enable firms to 
deliver services to 
corporations at a 
lower fixed rate. 


4 


confronting the prac- 
tice of law in Connect- Q: According to 
icut, we have clearly Bureau of Labor 
turned the corner. WILLIAM statistics, the 
Hiring of new law- CLENDENEN legal profession 
yers has increased, Peete ecw cece ence nc es reese eresseeseseece lags behind others 
and many law firms Incoming in terms of racial 
are projecting strong president, diversity. What is 
future growth. Connecticut the CBA doing to 
Bar Association make the profes- 


Q: What is the 

state of law schools 
in Connecticut? 
Does our state follow what 
seems to be the national 
trend of too many graduates 
and too few jobs? Is a Juris 
Doctorate still a good degree 
to pursue? 

A: Connecticut has out- 
standing law schools. Unfor- 
tunately, our schools have fol- 
lowed the nationwide trend of 
declining enrollments as they 
respond to adjustments in the 
job market. While there has 
been a shift in legal recruit- 
ment at large firms, there are 
opportunities in medium and 
small firms, solo practices, 
nonprofits, government, busi- 
ness and clerkships. 

The CBA has responded to 
this shift. Today’s law students 
are more proactive in capital- 
izing on networking, profes- 
sional development program- 
ming and practical training. 
We work with law schools to 
develop future attorneys and 
cultivate up-and-coming lead- 
ers in the law. 

Among the ways we help give 
them a head start on success is 
by offering free membership to 
law students and newly admitted 
attorneys. 

We also have a mentoring 
program and offer complimen- 
tary membership in our young 
lawyers section, our largest and 
most vibrant group. 

These opportunities fos- 
ter key relationships to build 
professional networks and 
offer the tools to become a 


sion in Connecti- 
cut more diverse? 
A: The leaders of 
Connecticut’s legal community 
understand the value of diversity 
and the importance of having our 
profession reflect the people it 
serves. We are working together 
with other legal associations to 
take proactive steps to become 
inclusive as a community. 

Most recently, the CBA has 
enacted a new diversity policy, 
featured one of the most diverse 
slates of annual award recipients 
in the history of the organization, 
and elected a future president 
who understands the struggles 
of diverse attorneys. 

We are a richer and more 
effective association because 
of diversity. Through increased 
diversity, our organization can 
more effectively address member 
and societal needs with the varied 
perspectives, experiences, knowl- 
edge, information and _ under- 
standing inherent in a diverse 
relationship. 


Q: How is the CBA doing as 
an organization? What chal- 
lenges does the group face in 
the short term? 

A: We have a strong, involved 
membership and are proud to be 
the largest legal community in 
the state. Like all membership 
organizations, our challenge is 
to continually demonstrate our 
value. With a healthy, growing 
membership of nearly 10,000 legal 
professionals, the CBA will prog- 
ress with the profession and con- 
tinue to be a prominent resource 
for our members. il 
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Connecticut has made a push to install solar arrays on closed landfills, as Hartford has done, in order to create positive environmental use out of 
the properties. 


oO from page 1 





caps the amount of electricity that the systems can 
collectively sell or share at $10 million. Furthermore, 
the law divides VNM projects into three categories — 
municipality, farm and state — and no category can use 
more than 40 percent of the $10 million cap. 

As aresult, the proposed municipal projects can't gen- 
erate more than $4 million of combined power, leaving 
more than half of the developments in the cold. 

“Those projects are going to die on the vine,” said 
Paul Michaud, executive director and founder of the 
Hartford trade association Renewable Energy & Effi- 
ciency Business Association. “It is a very popular pro- 
gram. The municipalities would be eating it up.” 

The VNM cap joins a string of other policy decisions 
since 2011 where Connecticut seemingly takes two 
steps forward and one step back toward Gov. Dannel 
P. Malloy’s goal of creating a clean energy economy, 
Michaud said. Other issues included failing to exempt 
commercial renewable energy systems from property 
taxes, which slowed the rate of commercial solar instal- 
lations until the law was changed in 2013. 

There was also a three-year ban on wind turbine 
development that wasn’t lifted until 2014 after legisla- 
tors approved regulations governing new installations. 

“The cap is frustrating because we have a great 
project that would help lower taxes for our residents 
and businesses by creating savings on our energy bills,” 
said Woodbridge First Selectman Ellen Scalettar. “Very 
importantly also, we would like to maximize our reli- 
ance on clean energy, be better stewards of the environ- 
ment and lead by example.” 

Woodbridge is working with German installer 
Deutsche Eco to put a 1 megawatt solar array on the 
town’s closed landfill, but using the VNM program is key 
to the system’s affordability, Scalettar said. 

Raising or eliminating the $10 million cap and the 40 
percent provision would have to be done by the Connect- 
icut General Assembly, but the legislature balked at mak- 
ing any changes during the session that ended in June. 

“The concern at the time the law was written, espe- 
cially among the agricultural community, is that munici- 
palities would eat that $10 million all up,” said Jessie 
Stratton, policy director for the state Department of 
Energy & Environmental Protection. 

The clock is ticking, too, for proposed municipal proj- 
ects in Branford, Cheshire, Putnam and Bethel. Besides 
the VNM program, municipalities are using Zero-Energy 
Renewable Energy Credits (ZREC) to finance their projects. 
That $720 million ratepayer-subsidy program allows solar 
array owners to receive 15-year contracts for electric utili- 
ties to purchase credits created by clean energy systems. 

The ZREC program, which awards contracts annu- 
ally, is in its fourth year and set to expire after its sixth 


Law inhibits solar 


year. Municipalities that applied June 18 for this year’s 
round of ZREC contracts will find out July 24 if they 
received them. If awarded, the cities and towns will 
have a year to bring their projects online. 

Without virtual net metering in place, however, it will 
be hard for towns to justify the costs, said Walt Gancarz, 
town engineer for Cheshire. 

“That is a key component to getting alot of the savings 
we are anticipating,” Gancarz said. 

The Cheshire Energy Commission is considering a 1 
megawatt solar array on five acres of its closed landfill, 
Gancarz said, set to be installed by California-based 
SolarCity, which has offices in Rocky Hill. 

Cheshire would expect to save about $1.7 million in 
energy costs over 20 years, as the solar system would 
supply roughly 20 percent of the town’s electricity 
needs. Those savings can only be realized because VNM 
allows the town to spread the solar array’s electricity 
around to multiple properties. 

Typically, solar system owners can only apply the 
electricity generated to one utility meter, so a solar 
array could power a wastewater pump station and any 
excess power would be sold onto the grid at lower cost. 
With VNM, municipalities can maximize their savings 
by spreading the power around to up to 10 municipal 
properties. They also can sell power directly to their 
neighbors, as long as they are either farms or state- 
owned properties. 

Cheshire plans to use the solar power at seven town 
properties, including the fire station, town hall, library 
and a wastewater pump station, Gancarz said. 

“Tt can be a real neat and effective tool in helping 
towns and cities reduce their energy costs,” said Shaun 
Chapman, vice president of policy and electricity mar- 
kets on the East Coast for SolarCity. 

Chapman said policies and programs Connecticut has 
put forth since 2011 — including ZRECs and the formation 
of the Connecticut Green Bank public financing authority 
— have made the state a desirable place to install solar. 

“We want a great partner who at the very least won't get 
in the way, and Connecticut has gone above and beyond 
that,” Chapman said. 

Connecticut’s programs have helped drop solar 
costs and increased the number of systems installed 
each year, Chapman said. 

VNM gives installers the ability to create even larger 
systems, which will further drive down costs. That will 
help push the state towards its goal of having solar costs 
be equal with the cost of grid power, after which subsi- 
dies will no longer be needed. 

“Now that the rules and best practices are proven, 
we need to move forward with virtual net metering,” 
Chapman said. a 
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MOVERS & SHAKERS 





Whittlesey & Hadley announces new hires 


Hartford regional accounting firm Whittlesey & 
Hadley P.C. has hired five associates to the firm’s 
audit department: Brian Johnston of West Hartford; 
Jason Roberts of Manchester; Jennifer McKenna 
of South Windsor; Samantha Cormier of West Hart- 
ford; and Lindsey Westlund of Agawam, Mass. 

The firm also has added a new member to its 
administrative team, Victoria “Tory” Wills, who pre- 
viously worked for an international accounting firm. 


The Hartford names general counsel, 
chief marketing officer 


The Hartford recently named David Robinson execu- 
tive vice president and general counsel and Kathy Bro- 
mage as chief marketing and communications officer. 

Robinson succeeds General Counsel Alan Krec- 
zko. Robinson and Bromage will report to The Hart- 
ford’s chairman and CEO, Christopher Swift. 

Robinson joined The Hartford in 2006 and has held 
numerous leadership positions, including heading The 
Hartford’s legal efforts in property and casualty and 
group benefits, overseeing corporate law and serving 
as corporate secretary and, most recently, driving the 
company’s restructuring and transformation efforts. 

Bromage joined The Hartford in 2004 as chief 


marketing and strategy officer for personal lines. She 
served as the senior vice president of e-business be- 
fore assuming the role of The Hartford’s chief market- 
ing officer and senior vice president of strategy for 
the company’s small commercial insurance segment. 


Simsbury Bank names controller 


Simsbury Bank has named Christopher Moore 
as its new controller and vice president. Moore 
manages all accounting functions for the bank’s 
holding company, SBT Bancorp Inc., and the bank’s 
subsidiaries and is responsible for all financial and 
business line reporting and accounting staff. 

Moore has 20 years of experience in accounting and 
management, most recently with Webster Bank, where 
he was vice president and senior financial analyst. Prior 
to that he held roles in accounting and financial analysis. 


United Bank appoints head 
of consumer strategy 


United Bank of Glastonbury recently announced an 
organizational restructuring and the creation of a new 
executive position called the head of consumer strategy, 
who will oversee the banking experience for consumer 
and small-business customers, both effective July 1. 

Brandon C. Lorey, executive vice president and head 


of consumer lending, will fill the new position, oversee- 
ing United’s retail branch network, contact center, virtual 
banking, loan servicing and United Northeast Financial 
Advisors, the bank’s financial advisory team. He also will 
be responsible for leading the bank’s initiative to create 
a small business center. These responsibilities will be 
in addition to his current duties of managing consumer 
lending, mortgage banking and loan servicing. 

Additionally, Marino J. Santarelli, executive vice 
president and chief operating officer, will continue to 
oversee information technology, payment operations, 
project management, facilities and branch opera- 
tions/branch review. He also will lead United in han- 
dling all M&A integration and managing the bank’s 
vendor relationships. 


Quinnipiac names career 
development director 


Rick DelVecchio has been named director of 
career development for the College of Arts and Sci- 
ences at Quinnipiac University. 

DelVecchio’s duties include designing career de- 
velopment programs for liberal arts and sciences 
students and faculty, increasing internship oppor- 
tunities for students, planning career-readiness and 
networking events and maintaining data on jobs, 
internships and potential employers. 

DelVecchio came to Quinnipiac from Sacred Heart 
University, where he served as director of career 
placement from 2006-2014. He also has worked 
as assistant director of concessions for the minor 
league baseball South Bend (Ind.) Silver Hawks and 
as director of concessions and later assistant general 
manager of the Bridgeport Bluefish of the indepen- 
dent Atlantic League. He also had a 10-month stint 
as director of marketing and promotions for ProBatter 
Sports, which makes video pitching simulators. 


CT Hispanic Bar names new officers 


The Connecticut Hispanic Bar Association has 
announced its new slate of officers for 2015-16. 

Maggie Castinado, senior assistant public de- 
fender for the state of Connecticut, succeeds Karem 
Friedman, corporate counsel at Boehringer Ingel- 
heim Pharmaceuticals Inc., as president. 

Other officers elected: Walter Menjivar, president- 
elect, assistant attorney general at the Connecticut Of- 
fice of the Attorney General; Alfredo Fernandez, vice 
president, associate at Shipman & Goodwin LLP; San- 
dra Marin, treasurer, associate at Robinson & Cole LLP; 
Marie C. Bertrand, secretary, associate at Day Pitney 
LLP; and Charleen Merced Agosto, director of commu- 
nications, associate at Law Office of Russell Gary Small. 

The CHBA also announced that Marilyn Diaz, Mar- 
cia Escobedo, Matthew Dallas Gordon, Virginia Mc- 
Garrity, Jason Prueher, Jessica Torres and Christina 
Williams were elected to its board of directors. 


CUR Media Inc. hires chief content officer 


CUR Media Inc. of Glastonbury has hired Jay 
Clark as chief content officer. His responsibilities will 
include developing professionally curated genre sta- 
tions for CUR Music, the company’s social mobile and 
web streaming music service launching later this year. 

Clark joins CUR Media after having served as a 
consultant to the company since May 2014. He is 
the former executive vice president of program- 
ming at Sirius Satellite Radio, where he and his 
staff were responsible for the development and 
innovation of Sirius’ initial 68 channels of mu- 
sic, eight channels of sports, and 44 channels of 
news, information and variety programming. Other 
experience includes major market programming 
with leading broadcast companies including ABC, 
Greater Media, CBS and Entercom. 





Our Piece of the Pie thanks 
all of our sponsors, partners 
and friends who joined us 
for our 40th Anniversary 
Celebration: 40 Years of 
IMPACT on June 18th. 


The night was filled with 
great food, fun, laughter 
and inspiration! 


Thank you for celebrating 
this milestone with us, and 
thank you for joining the 
effort to help urban youth 
become economically 
independent adults. 


See more pictures of the fun 
at www.facebook.com/ 
OurPieceOfThePie. 
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Our Piece of the Pie. 


WWW.OPP.Org 
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NONPROFIT PROFILE 


Main Street Community Foundation 


200 Main St., Bristol | mainstreetfoundation.org 


To enhance the quality of life for both present and future generations in the Greater 


Hartford community. 


TOP EXECUTIVE 


Susan Sadecki, President and CEO 


Connecting donors with the community 
and to causes they care about through 
charitable giving. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 5 4 
Total Assets $14,548,767 $11,896,235 
Total Liabilities $2,830,738 $2,597,254 


Contributions & Grants $1,767,419 $608,751 
Program Service Revenue $140,942 $119,652 
Investment Income $885,635 ($12,225) 
Other $58,182 $34,822 
TOTAL $2,852,178 $751,000 


Grants $487,965 $231,062 
Member Benefits $0 $0 
Salaries/Employee Benefits $265,941 $257,799 
Fundraising Fees $0 $0 
Other $174,391 $160,093 
TOTAL $928,297 $648,954 
MARGIN $1,923,881 $102,046 


TOP PAID EXECUTIVES (FY2013) 


Base Salary 
$100,650 


Susan Sadecki, President & CEO 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


KBE Building Corp. has awarded 
seven health organizations with $1,500 
grants through its corporate philanthropic 
program, 50 Ways to Make a Difference. 

The grant recipients include: Charlotte 
Hungerford Hospital, Winsted; Greenwich 
Hospital; Griffin Hospital, Derby; The Hospital 
of Central Connecticut, New Britain; Regional 
Hospice and Home Care Organization, Dan- 
bury; St. Mary’s Health System, Waterbury; 
and Gaylord Hospital, Wallingford. 

e@@e@e 

Windsted’s the American Mural Proj- 
ect received a $50,000 pledge from the 
Draper Foundation Fund. The pledge 
will be applied toward AMP’s capital cam- 
paign to renovate its mill building and open 
its arts center to the public. The state has 
also pledged $1 million to support the proj- 
ect. The exhibition, showcasing the largest 
indoor collaborative artwork in the world, 
is targeted to open to the public in late 2016. 

e@@e@e 

The Neag School of Education at 
the University of Connecticut received a 
$250,000 scholarship gift from former 
UConn President Harry Hartley. The gift 
is part of the UConn Foundation’s $150 mil- 
lion student-support fundraising initiative 
launched this past year. Hartley has desig- 
nated the gift in support of undergraduate 
and graduate scholarships specifically for 
students in UConn’s Neag School of Educa- 
tion. The scholarship gift will help support 
the Neag School’s new focus of providing 
fully funded scholarships for the Dean’s 
Doctoral Scholarship program, which was 
launched this past fall. 


www.HartfordBusiness.com 


Total Compensation & Benefits 
$105,558 


Main Street Community Foundation 
has awarded $146,000 in scholarships to a 
group of more than 120 students in Bristol, 
Burlington, Plainville, Plymouth, Southing- 
ton and Wolcott as well as other communi- 
ties. For the 2015-2016 academic year, a total 
of 147 scholarship grants were awarded from 
61 named funds administered by the Commu- 
nity Foundation and established by local indi- 
viduals, families and businesses. The donors 
seek to assist students in pursuing their edu- 
cation and achieving their goals and dreams. 

eee 

The Friends of the Farm at Hilltop 
Inc. has been awarded a $15,000 grant to 
install external lights on the dairy barn and 
the houses and large garage that make up the 
Suffield farmstead. Low-level lightning will 
be installed along the walkways and in the 
areas used for event parking. The funding is 
among 10 grants totaling $67,483 awarded for 
community improvement projects in Suffield 
by the Amiel P. Zak Public Service Fund at the 
Hartford Foundation for Public Giving. 

e@@e8e8 

The Greater Hartford Arts Coun- 
cil will be awarding $70,000 in Artscape 
grants to 41 arts and cultural organiza- 
tions in the Greater Hartford region. 
Funded by the Arts Council’s United 
Arts Campaign with support from desig- 
nated gifts to the United Way of Central 
and Northeastern Connecticut, Artscape 
grants are designed to provide funding 
for concerts, theater, dance, exhibits and 
musical productions located within its 
34-town service area. These grants also 
provide funding for programs that help 
improve quality of life for residents. 
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Business 
Gives Back 
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Your nonprofit 
organization seen by 
31,000+ business readers. 
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Hartford Business Journal is pleased 
to bring you the 2015 edition of the 
Giving Guide: Business Gives Back. 


This informative guide highlights 
nonprofit organizations — including 
the Arts & Humanities, Health & 
Human Services, Foundations and 
Fundraising — that have a presence 
in the 61-Town Central Connecticut 
(Greater Hartford) region that 
are making a difference in our 
community. Nonprofits play a huge 
role in the region and this guide will 
showcase their missions, progress, 
governance and many initiatives. 
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For more information, call Donna 
Collins, Associate Publisher: 
860.236.9998 ext. 121 or email 
dcollins@HartfordBusiness.com 


A publication of 
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vag BUSINESS 
~~ GIVESBACK 


FORUM 
Taking Social Responsibility to Heart 


> lease join the Hartford Business Journal at our second annual 
Business Gives Back Forum which will provide important 
information on the many ways that businesses of all sizes can become 


more involved in their communities. 


Presented By: 


HARTFORD BUSINESS JOURNAL 


SAVE THE DATE! 


October 22nd, 2015 


Time: 7:30 A.m.- 11:30 A.M. 


Presenting Sponsors: 


LIVE UNITED 
United 7 


United Way of Certra 
and Northewsiern Comme: tix ef 


© Hartford Foundation 


Event Sponsors: 


COMCAST 
BUSINESS 


Harvard Pilgrim 
HealthCare 


Location: Tne Mark Twain House, Hartford, CT 


Keynote Speaker: Floyd Green, 
Corporate 
Vice President 

/ of Community 
Relations & Urban 


Marketing, Aetna 


To register visit: www.HartfordBusiness.com 
and click on “Our Events” 


Event Partners: 


or contact: Amy Orsini at Oo 
aorsini@Hartfordbusiness.com 
or 860-236-9998 ext. 134 
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The Mark Twain 
House & Museum 
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ECONOMICS 


NEWINGTON 
Town Hall: 131 Cedar St. 


Newington, CT 06111 
(860) 665-8500 


Land area (sq. miles) 13 rage GLASTONBURY — Business profile (2013) 
Pop./sq. mile (2011) 2,316 ae Sector Units Employment 
Median age (2011) 44 ~ HL MARL: Construction 85 863 
Households (2011) 12,699 Manufacturing 78 1,782 
Median HH Inc. (2011) $75,237 HPT Retail Trade 144 3,203 
i Health Care and Social Assistance 83 1,279 
Population (2012) Accommodation and Food Services 82 1,663 
2000 29,306 saan Total Government 24 3,178 
2010 30,361 earaeais State Government 7 1,452 
2012 30,520 
2020 32,301 LABOR FORCE 
Commuters (2011) 

Race/Ethnicity (2012) Commuters into town from: 
White 26,265 Newington 2,042 |West Hartford 531 
Black 1,662 New Britain 1,377  |East Hartford 511 
Asian Pacific 1,436 Educational attainment (2012) Hartford 1,024 {Berlin 503 
Native American 138 Persons age 25 or older Town % State % Wethersfield 628 |Manchester 486 
Other/Multi-race 1,019 High school graduate 6,395 29% 28% Bristol 620 
Hispanic 2,584 Associate's Degree 2,119 9% T% 

Bachelor's or more 7,550 34% 36% Labor Force (Residence) 16,816 
HOUSING Employed 15,704 
Housing stock (2012) GOVERNMENT Unemployed 1,112 
Existing units (total) 13,038 Government form Council-Manager Unemployment Rate 6.6% 
% single unit 76.2% Total revenue (2012) $109,950,000 
New permits auth. (2012) 75 Per capita tax (2012) $2,651 Place of Work (2013) 
as % existing units 0.58% as % of state average 102.7% # of units 941 
Demolitions (2012) 2 Total expenditures (2012) $103,536,000 Total Employment 16,547 
Residential sales (2011) NA Total indebtedness (2012) $14,586,000 Manufacturing Employment 1,782 
Median price NA as % of expenditures 14.1% 

per capita $478 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 21.2% Company Amount % of Net 
CT Department of Transportation Annual debt service (2012) $2,424,000 Connecticut Light & Power $37.2M 1.5% 
Highways Bureau as % of expenditures 2.38% GKN Aerospace $22.8M 0.9% 
Veteran Medical Center Equalized net grand list (2010) $3,880,511 ,002 lreit Newington Fair LLC $20.8M 0.8% 
Data-Mail Inc per capita $127,146 Newington VF LLC $19.9M 0.8% 
Connecticut Construction LTD as % of state average 88% TLG Newington $17.8M 0.7% 


Source: Connecticut Economic Resource Center, www.cerc.com 
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CO-COMMUNICATIONS 
MARKETING & PUBLIC RELATIONS 
CT * WESTCHESTER + NYC | 860.676.4400 


www.cocommunications.com 
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OPINION | & COMMENTARY 


EDITORIAL 


CT economy’s fast start 


s we reach the midway point in 2015, it’s a good time to reflect on the good, bad 
and uncertainty impacting Connecticut’s business community and economy. 
It’s been a wild ride so far this year, with promising jobs numbers getting over- 
shadowed by a nasty budget fight that has led to a new wave of tax increases. A merger- 
and-acquisition wave sweeping through the healthcare industry has also created a lot of 
uncertainty over the future employment ranks of several large Connecticut companies. 


The Good 

Connecticut’s jobless rate fell to 6 percent at the end of May and the labor force grew 
to an all-time high of 1.92 million, signs that the state’s economy continues to improve. 
The state added 6,400 jobs in May alone, and 13,700 jobs since January, despite a tough 
winter that weighed down economic growth in much of the Northeast. 

The state Department of Labor characterized the state’s 2015 job growth as the 
strongest since 2010. No doubt, Connecticut has made progress this year digging itself 
out of the deep pit left by the Great Recession. The state has now recovered 97,800, or 
82.2 percent, of the jobs lost between Mach 2008 and February 2010. 


The Bad 

While the first half of this year saw solid job growth, the second half has storm 
clouds hovering over it. The state legislature’s initial decision to increase taxes by $2 
billion has done harm to Connecticut’s economy. Although Gov. Dannel P. Malloy and 
legislative leaders rolled back $178 million in tax hikes last week during a special ses- 
sion, the damage to the state’s business climate can’t be undone. 

Once again Connecticut made national headlines for all the wrong reasons, as Some 
of our blue-chip corporate residents shouted loudly that they weren't only opposed to 
tax increases but threatened to flee the state if they were enacted. 

We can't say for sure what, if any, impact the tax hikes will have on the economy this 
year, but Malloy and the legislature are playing a dangerous game of chicken with business- 
es. Some lawmakers have accused General Electric, Aetna and other employers of voicing 
empty rhetoric: threatening to move without any intentions of actually following through. 

That conclusion, however, just reinforces the obtuse thinking of many of our leg- 
islative leaders. We believe Connecticut has finally reached a tipping point, where the 
unfriendly business climate will significantly hamper private sector investment in the 
state. As aresult, we expect job growth to stall during the second half of this year. 

Reinforcing that negative thinking is a recent report by the Connecticut Center for 
Economic Analysis, which revised its bullish economic outlook for the state down to 
a paltry 0.6 percent growth. 


The Uncertain 

Mergers and acquisitions typically lead to job losses as conjoined companies scale 
up and eliminate duplicative positions and departments. Bank mergers in the 1990s, 
for example, cost Connecticut hundreds of jobs. 

Now the worry is a similar consolidation wave, this time in the healthcare sector, 
will lead to more pink slips. The damage, however, could be worse as hospitals and 
insurers represent two of the state’s largest employment sectors. 

We've seen already massive consolidation in the healthcare industry in recent years 
with countless hospitals and physician practices joining forces. Now health insurers are 
joining the fray with Aetna working on its purchase of Kentucky-based Humana, and 
Indianapolis’ Anthem and Bloomfield-based Cigna negotiating a possible deal. 

Combine that with tax increases and other major Connecticut employers’ threats 
to move elsewhere, and the amount of uncertainty hanging over the state becomes 
troubling at best. a 





What percent of your workforce is 
aged 55 or above? 


Last week’s poll results: 
ls downtown Hartford better than it 
was five years ago? 


60.6% Yes 
39.4% No 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


Connecticut residents 
overshadowed by budget woes _ (eserve a more coordinated 
problem-solving approach 


By Kim Morgan, Merle Berke-Schlessel, 
Susan Dunn and Kevin Wilhelm 


s the leaders of several United Ways, 
we have a unique perspective into the 


nonprofit and corporate worlds. We 
talk daily with nonprofit leaders who share 
their concerns about declining budgets and 
increased demand for services. We visit cor- 
porate leaders who share with us both the 
successes of and stresses upon their busi- 
ness models in today’s ever-changing eco- 
nomic climate. Wherever we are, two themes 
emerge — employers want to have productive 
and satisfied employees, and people want to 
help people in need. 
We recognize the 
hard choices our elect- 
ed officials face and 
that they care deeply 
about the well-being of 
their constituents. But 
the public discourse 
over the recent budget 
and how to address 
the financial chal- 
lenges of the state of 
Connecticut devolved 
into a black-and-white 
choice of helping busi- 
nesses or supporting 
social services. This 
approach to problem 
solving will not be 


successful. 
Many _ residents 
facing challenges 


in our community 
require a level of gov- 
ernment assistance, 
either directly or 
through services of a nonprofit supported by 
government grants. However, the fact is that non- 
profits also rely heavily on corporate support in 
order to serve those most in need. We know from 
the ALICE (Asset Limited, Income Constrained, 
Employed) report published in November 2014 
by the Connecticut United Ways and Rutgers Uni- 
versity that more than 35 percent of Connecticut 
residents live paycheck to paycheck or in pover- 
ty. We also know that education and jobs are the 
No. 1 way to lift people out of poverty. Without a 
strong business presence in our state and local 
communities, we can anticipate that social ser- 
vice needs will go up while resources diminish. 

We have heard anecdotally and in the media 
people talking about business needing to “pay 
its fair share” without any concrete data on 
how much corporations actually contribute 
through taxes and other means. Corporations 
provide financial support to United Way and 
human service organizations through sponsor- 
ships, grants and Serving as an access point for 
employees to give and volunteer. 


> The public discourse over 
the recent budget and 
how to address the 
financial challenges of 
the state of Connecticut 
devolved into a black- 
and-white choice of 
helping businesses or 
supporting social 
services. This approach 
to problem solving will 
not be successful. 


Millions of dollars are flowing from busi- 
nesses big and small in Connecticut every 
day. Many companies in the regions served 
by our United Ways offer generous matching 
dollars to their employees’ giving (including 
Aetna, A.R. Mazzotta Employment Special- 
ists, Beiersdorf, Citizens Bank, Enterprise 
Rent-a-Car, FM Global, GE, Genworth, The 
Hartford, Nestlé Waters, Peoples United 
Bank, Pepperidge Farm, Pratt & Whitney, 
Praxair, Travelers, Standard Knapp, United 
Technologies, Webster Bank, Zygo and many 
others). If these businesses were to leave 
Connecticut, the safety net that exists for our 
most vulnerable residents would be greatly 
compromised. Gov- 
ernment funding is 
at its limit and could 
not begin to support 
the negative impli- 
cations from loss of 
jobs and loss of phil- 
anthropic dollars. 

AS we __ have 
observed this bud- 
get debate, which 
seemed more vitri- 
olic than past years, 
we question whether 
there is amechanism 
in place where busi- 
ness and_ govern- 
ment, alongside our 
nonprofits, can look 
at the social service 
needs of our commu- 
nities? We must find 
new ways to work 
together to support 
our safety net while 
also meeting the 
needs of businesses that must focus on the 
return to their shareholders. A desire for qual- 
ity education, dependable transportation, sus- 
tainable wages, safe housing and a motivated 
workforce are all shared in common. All three 
sectors have a vital role to play in addressing 
the challenges we face in Connecticut. 

United Ways across the state are well posi- 
tioned to act as conveners at the local and state 
level. Substantive solutions to the challenges of 
ALICE families and other critical issues will 
not be found in the demonization of business, 
government or any other stakeholder, but only 
when business, government and nonprofits 
commit to working together. a 
Kim Morgan is the CEO of the United Way of 
Western Connecticut; Merle Berke-Schlessel is 
president and CEO of United Way of Coastal 
Fairfield County; Susan Dunn is president 
and CEO of United Way of Central and North- 
eastern Connecticut; Kevin Wilhelm is execu- 
tive director of Middlesex United Way. 


Send Us Your Letters 


VV, | 


The Hartford Business Journal welcomes letters to the editor 


and guest commentaries for our opinion pages. 


& / ~~ Electronic submissions are preferred and welcome at: 
) ~-_ editor@HartfordBusiness.com. Or you may fax submissions 
to Editor, Hartford Business Journal, at (860) 570-2493. 
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EXECUTIVE MANAGEMENT 


Seven secrets to product management success 


By Andy Singer 


tion to introduce to any organization. 

By effectively introducing or optimizing 
the product management function, a company 
can be significantly 
more profitable. Con- 
versely, ignoring this 
key function or poor 
implementation can 
mean missed _ profit 
opportunities. 

I’ve had the good 
fortune of introduc- 
ing product man- 
agement into three 
organizations. While 
no easy task, the 
financial rewards for implementing rigorous 
product management are vast. 

Here are seven secrets to product manage- 
ment success: 

1. Assure independence: The product 
management function should never report to 
the engineering department. By being indepen- 
dent and neutral, this assures a deeper under- 
standing of customer perceptions, which can 
be different from the developer’s perceptions. 

Product management should be the voice 
of the customer’s needs. In fact, product 


p roduct management is an essential func- 





BIZ BOOKS 


A strategic approach to learning from failure 


Jim Pawlak 


takes and Succeed Sooner” by 
Anjali Sastry and Kara Penn 
(Harvard Business Review Press, $30.) 
While innovation fuels the future, fail- 
ures are inevitable because actions and 
outcomes are separated by time and things 
beyond your control. The authors’ “Fail Bet- 
ter” approach systematizes 
project development and 
management to include 
learning experiences and 
uncovering insights every 
step of the way. Their three- 


CG E ail Better: Design Smart Mis- 


FAIL 
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management is most useful to an organization 
before projects get to engineering. As such, itis 
adistinctly different function than engineering. 

2. Avoid early assumptions: It is impor- 
tant to avoid making assumptions in the early 
stages of new product development. 

Most products fail due to poor market 
research, so product management must be 
independent enough that company bias is 
avoided. We may think the widget we devel- 
oped is the greatest solution on the planet, 
but what matters is the customer perception 
of our widget. 

3. Shore up marketing: Across many 
companies there exists a major imbalance 
between technology and marketing in how 
firms allocate resources. Successful compa- 
nies shore up the marketing side of the house 
with solid product management and market- 
ing communications. 

4. Weed out the losers: It is during the 
early research phases where the obvious 
loser new product ideas should be weeded 
out, and where the key decisions to commit 
significant resources are made. 

These decisions must be made so resourc- 
es are available to focus on the best ideas. 
As well, they need to be market driven and 
unbiased. 

5. Learn to differentiate: The most suc- 
cessful product managers understand how to 


2. Don’t repeat process- 
es; refine them. Think of the 
project’s activities as learning- 

by-doing (LBD) rather than 
following prescribed proto- 
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groundwork. Forget the 
complicated project plan 
because the devil (i.e. lack 
of clarity) hides in its details. 
Instead, keep it “simple, sup- 
ple and scrappy.” Being con- 
cise ensures that you delve deeply into the 
causes of the problem, not its symptoms. 
A concise statement of the problem also 
contains the specifics of those affected by 
the process (mostly internal stakeholders) 
and the outcome (external and internal) 
stakeholders, a prioritized list of deliver- 
ables, and ways to measure progress. 
With that as a base, you can develop key 
indicators relative to deliverables; these 
fuel ideas when outcomes differ from 
expectations. The indicators also allow for 
rethinking and reprioritizing deliverables. 
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promote opportunities “to 
mine useful guidance and 
learning.” As LBD unfolds, 
team members _ think 
ahead and make better 
decisions based upon test results. 

3. Using knowledge-sharing to iden- 
tify and embed the learning in the 
organization. Assemble an archive of all 
projects that includes timelines identifying 
deliverables, priorities, team construction, 
actions and outcomes. Because no project 
ever goes as planned, the archive should 
include shifts within projects and the rea- 
sons behind them. Encourage the use of 
the archives by those involved with current 
projects and when developing the ground- 
work for future projects. 

Key takeaway: “The right kind of failure 





> The most successful product managers understand 
how to differentiate products and the need to offer 
customers a unique value proposition. 


differentiate products and the need to offer 
customers a unique value proposition. Learn 
your customer’s business inside out and 
understand how your product can help them 
perform better. Also learn to understand their 
needs, not just what they think they want. 

6. Spend time selling: To be a success- 
ful product manager you must understand 
your customer base. There is no better way to 
assure this than by working directly with your 
sales team selling the product. You will learn 
information about your customers and the 
competition that you will never find in asurvey. 

Additionally, you improve your commu- 
nication and listening skills by working in 
sales. This will help you both internally and 
externally as you move forward with product 
management and your career. 

7. Prune and optimize: While good prod- 
uct management is important to success in 
the front end of the product life cycle, itis also 
essential during all phases. 


Every year product management should 
take the time to review all products for sales 
and margin. 

Your organization will be more efficient 
and profitable if you prune the losers and 
adjust pricing as appropriate. 

Seeking out products that should be discon- 
tinued, or ones that are selling below cost, is a 
key responsibility of product management. When 
done correctly, this process assures a more 
focused, effective and profitable organization. 

Product management ultimately should 
be responsible for the product’s success. This 
means not only technical specifications, but 
also marketing, pricing, market acceptance 
and communications. | 
Andy Singer is the president of Singer 
Executive Development, a professional 
training and development company that 
helps optimize business performance of 
employees and executives. 


> The right kind of failure instructs, refines 
and improves ideas, work products, skills, 


Capacities and teamwork. 


instructs, refines and improves ideas, work 
products, skills, capacities and teamwork.” 
e@e0e8 

“Hello Stay Interviews, Goodbye Tal- 
ent Loss — A Manager’s Playbook” by 
Beverly Kane and Sharon Jordan-Evans 
(Berrett-Koehler Publishers, $17.95). 

When business owners look at their 
income statements they only see revenue 
and expenses. They don’t see the hidden 
cost of turnover. According to a recent 
study by Manpower Group, replacing an 
entry-level employee costs about $6,000; the 
cost of replacing a mid-level manager could 
reach upwards of $60,000. 

The costs relate to conduct- 
ing a search, lost productivity 
as others shoulder the load 
and the cost of training a new- 
bie. Then there’s the morale 
cost that can’t be measured 
in dollars, but which could 
result in more turnover. 

All too often, manag- 
ers don't realize a valued 
employee is looking until 
notice is given. Then, dur- 
ing the exit interview, they 
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ask, “What canI do to keep you?” The authors 
believe that variations of the question should 
have been asked and answered many times 
while the employee was on the job. 

Stay interviews are ongoing conversations 
between the manager and employees that: 1. 
Provide an opportunity to find out more about 
what's important to employees; 2. Tell employ- 
ees that their contributions are valued. When 
employees know that management listens 
to them, they become more engaged in their 
work and less likely to jump ship. 

Open-ended questions are the tools 
of the stay interview because they allow 

employees to express themselves. 

Some good ones are: “What 

did you learn this year 

about yourself?” “What can 

I do to support your career 
goals?” “What makes for a 
great day at work?” 
The bottom line: Stay 
interviews identify what 
managers need to do to keep 
valued employees. | 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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Pictured (from left) are CHFA’s Dara Kovel, Norbert Deslauriers, Jack 
Shannahan, Diane Smith, Jon Cabral and John Simone. 


OF NOTE 


CHFA PROGRAMS RECEIVE STATE 
& NATIONAL RECOGNITION 


The Connecticut Housing Finance Authority (CHFA) received an award 
and has been nominated for a national award for two programs that focus 
on small-scale, affordable multifamily rental housing developments. 
CHFA’s “Come Home to Downtown” program was awarded the Jack 
Shannahan Prize for Public Service. The program, which is a collabora- 
tion with the Connecticut Main Street Center, provides funding to assist 
building owners in finding ways to add housing on the upper floors of 
small, underutilized buildings. 


The Urban Land Institute also named CHFA‘s Small Multifamily Rental 
Development Strategy program as a finalist for its Robert C. Larson 
Housing Policy Leadership awards. That program provides low-cost 
capital that can be blended with funds from community development 
finance institutions to finance acquisition, rehabilitation, construction 
and permanent financing for affordable and mixed-income housing. 


HOSPITAL FOR SPECIAL CARE LEADER 
EARNS TOP HEALTHCARE CREDENTIAL 


Lynn Ricci, chief operating officer of 
Hospital for Special Care in New Britain, 
has been named a Fellow of the 
American College of Healthcare 
Executives, a national professional soci- 
ety for healthcare leaders. Fellow status 
represents achievement of the highest 
standard of professional development. 


To obtain fellow status, candidates must 
pass a comprehensive examination, 
meet academic and experiential criteria, 
earn continuing education credits and demonstrate professional and 
community involvement. 





ADAMS & KNIGHT WINS BEST OF SHOW AT 
ADVERTISING CLUB OF CT AWARDS 


Avon ad agency Adams & Knight was honored with the Best of Show 
distinction and 41 total awards at the 61st annual Advertising Club of 
Connecticut Awards Show. The Best of Show award was given for 
Adams & Knight’s Connecticut Office of Tourism “Still Revolutionary” 
integrated campaign, which pairs contrasting but complementary des- 
tinations in the state to promote visits to Connecticut. Other top awards 
included two Best of Industry distinctions in consumer and healthcare 
marketing for the “Still Revolutionary” campaign and Hartford 
Hospital’s “Thumbs up. Phones down.” campaign, respectively. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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> Simsbury Bank recently sponsored Hartford Stage’s Financial Literacy Program with the Bloomfield Carmen Arace Intermediate School’s sixth grade. 
The program is a five-day residency that employs theatre techniques to actively engage middle school students in learning about financial literacy. 
Representatives from Simsbury Bank visited the school and watched students’ presentations of what they learned during the residency program. 
The presentations included enactments of the money cycle and demonstrations on how banks operate, as well as skits on credit and fiscal 
responsibility. A total of 95 students (shown above) participated in the program. 
























STANLEY BLACK & DECKER EMPLOYEES RENOVATE VETERANS’ HOMES 
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> Stanley Black & Decker 
employees recently teamed up 
with its nonprofit partner, House 
of Heroes, and spent a day 
renovating the homes of three 
local veterans in New Britain 
and East Hartford. Stanley 
volunteers (including one 
shown left) fixed things around 
the homes including windows, 
fencing, railings and 
landscaping. House of Heroes 
provides no-cost home repair 
services to military and public 
service veterans and their 
spouses. The Connecticut 
chapter, located in Hamden, 
has renovated 50 homes in the 
state since 2012. 
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P More than 100 Pratt & Whitney employees and family members (shown above) recently participated in the Susan G. Komen Race for the Cure in 
Hartford by running, walking, volunteering and raising money for the local fight against breast cancer. Among the Pratt & Whitney employees in the 
5K walk and run was employee Pat Sawyer, a nine-year Susan G. Komen Race for the Cure volunteer and breast cancer survivor. 
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COX BUSINESS INTERNET™ 15 AND VOICEMANAGER™ 
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For 12 months with a 2-year agreement* 







INTERNET PACKAGE OPTIONS 
99 with max speeds up to 10 Gbps 


. UNLIMITED © 
mo nationwide long distance calling included 


ASK ABOUT Business’ 
readable Voice Mail 








NEXT-DAY INSTALL WITH SATURDAY AND EVENING APPOINTMENTS 
AVAILABLE 





CALL 800-367-1762 
VISIT COXBUSINESS.COM 





*Offer ends 8/30/15. Available to new commercial subscribers of Cox Business Internet 15 (max. 15/5 Mbps) and Cox Business VoiceManager® Essential with unlimited nationwide long distance. Prices based on a 2-year service term. 
Monthly service fee increases to $89.99 for months 13-24. Up to 9 additional Cox Business VoiceManager Essential lines with unlimited nationwide long distance may be added for $35 per line per month. Unlimited plan is limited to 
direct-dialed domestic calls only and is not available for use with non-switched circuit calling, auto-dialers, call center applications and certain switching applications. Next-day installations are subject to availability; eligibility restrictions 
may apply and may require expedite fees. Prices exclude equipment, installation, taxes, and fees, unless indicated. DOCSIS 3.0 modem may be required for optimal performance. Speed not guaranteed. Actual speeds may vary. Rates 
and bandwidth options vary and are subject to change. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox account. Phone modem provided by Cox, requires electricity, 
and has battery backup. Access to E911 may not be available during extended power outage or if modem is moved or inoperable. Services not available in all areas. Other restrictions apply. 
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ACT 3D PRINTING TECHNOLOGY: 
CREATING HEALTHCARE SOLUTIONS. 












APPLICATIONS: - 


‘\ 


Cell Printing & Organ Printing 


~ 






Bone Regeneration 
Drug Release 


Soft Tissue Fabrication 


ACT GROUP has healthcare solutions that 
enhance quality-of-life through the use of 3D 
printing and 3D visualization technologies. 


Concept Modeling 





3D-Bioplotter® processes a variety of biomaterials, 
such as collagen, chitosan, and other tissue materials, 
and generates three-dimensional scaffolds that can 

be simultaneously seeded with tissue cells. A bioreactor 
allows the cells to grow and proliferate, replacing the 
scaffold with biological tissue. 





For more information and to 
see our products visit us at 


www.GoACTGroup.com 
and www.act3dstore.com 


RUZINESS Certified Woman-Owned 

Call to schedule a demonstration In our Company 
office at 20 Commerce Drive, Cromwell, CT umniiasien peroneal) Recognieas 
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An AdvancedCOPY Technologies Inc. Company = =S3D FU IPWENT AND SERVICES 
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